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Chanel Harrigan  with some of the items in the Food Cupboard at Loyalist. Managed by Erin Murray and run by Harrigan, the Food Cupboard has been immensely successful. They receive donations 
from people in the community and the culinary program at Loyalist to provide food and other necessary products for students to use at no cost. 
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The new owners of the Mustang Drive-In, Dawn Laing & Drew Downs, stand in front of the big screen as their opening 
season comes to an end.

By Madison Ladouceur

The struggle of being a college student can 
be stressful. From eating right to exercising 
and making sure you are healthy, it can all 
be a lot for someone while having to keep 
up with school. 

Erin Murray, manager of planning and 
sustainability at Loyalist College, has found 
a way to assist students, making sure they 
are eating and keeping well at no cost.

“We understand that for students to be 
successful, it is not only about providing 
them with a healthy learning environment. 
It also involves providing our students with 
the means to access necessary food to sup-
port healthy dietary requirements and other 
items to ensure our students feel a sense of 
community here at Loyalist. We want stu-
dents to know we are here to support them 
in their post-secondary education.” 

Murray talks about the newly innovated 
Food Cupboard. A student aid program, 
Food Cupboard provides them with all the 
necessary needs while going to school at 
Loyalist. 

From donations, it offers food, clothes, 
and other necessities for students who 
might not be able to access all of these 
things. They have received many dona-
tions of food and other items from orga-
nizations around the community as well as 
people who just wanted to lend a helping 
hand. 

Accessible through the My Loyalist 
portal under ‘Food Cupboard,’ students 
can access fresh fruit and vegetables, non-
perishable food items, hygiene products 
and used household items such as pots and 
pans, school supplies and clothing for free. 

Murray said that even though the Food 
Cupboard has been around for a while, it 

wasn’t until now that the need for access-
ing food and household products has been 
an issue. 

“The Food Cupboard has existed at 
Loyalist for many years, originally oper-
ated out of the Residence Commons build-
ing. This year, due to COVID, we recog-
nized that many of our students may have 
food security concerns, now more than 
ever. To ensure that the Food Cupboard 
was accessible to the entire Loyalist Col-
lege community, we relocated it into the 
Kente building.” 

The move from the Residence Com-
mons building to Kente was made this past 
June. 

With the new rules and regulations due 
to the pandemic, the Loyalist College Mar-
ket was also closed, where food was made 
by culinary students and given to sell to the 
Loyalist College community. Now with the 

market closed, the culinary students have 
given their meals and food dishes to the 
Food Cupboard so that they are still able 
to give back to the community. 

Murray talks about how the COVID-19 
pandemic has required them to redefine 
how they operate, with  new regulations 
and health precautions. 

“The COVID-19 pandemic required 
us to redefine how we operated the Food 
Cupboard. The once self-serve option was 
no longer possible,” said Murray.   “We 
needed to implement COVID-19 social 
distancing guidelines and reduce the num-
ber of people handling items.” 

The Food Cupboard has been growing 
strong, but Murray said they are always 
hoping that more people become aware 
of the Food Cupboard so that everyone at 
Loyalist knows they are supported in more 
ways than just their education. 

 Murray has been overrun with thank-
you letters from students who have 
ordered from the Food Cupboard during 
these tough times. 

“Since relaunching the Food Cupboard 
this summer, we’ve seen an abundance of 
students utilize it, which is what we had 
hoped to see. Initially, we were just happy 
to see the response rate from students plac-
ing orders and picking them up. It became 
even more meaningful when we started 
to receive thank-you notes from students 
who took the time to reach out and thank 
us and share their story on how the Food 
Cupboard was making a difference for 
them.” 

Although these times seem tough, we 
can all find ways to help one another, 
just like how Murray and her colleagues 
have helped the students of Loyalist 
College.

Food Cupboard offers support

By Bec Gauvin

The Mustang Drive-In in Prince Edward 
County shut its gates in late September to 
end a successful season under new own-
ership. Dawn Laing and Drew Downs re-
opened the outdoor entertainment hub in 
April of this year, during the height of the 
COVID-19 virus and the resulting eco-
nomic lockdown.

 “It’s been a roller coaster. We definitely 
didn’t think we would be taking over a 
business during a pandemic,” said Laing.

The couple has been together for al-
most 15 years, having met in Toronto in 
2006. “Drew is my partner in business 
and in life,” said Laing. 

With both Laing and Downs having an 
education in business, Laing became part 
of a Toronto-based business Downs had 
created with a high school friend called 
Gelaskins. The business utilizes a roster of 
artists to produce unique and high-qual-
ity cases for tablets, laptops and phones. 
The pair then went on to found two more 
businesses called nuvango.com and no-
tion.ca, an art and fashion and a manu-
facturing-based business respectively.

  “We were working around the clock 
for five years. We had a store, a gallery, 
an app, and a manufacturing business; we 
were doing it all.”

After taking a trip through the south-
west United States during which they lived 
in a van,                                                                     the 
couple realized that they “didn’t need 
much to be happy” and came back to 
Canada seeking a slower pace for their fu-
ture business endeavours, wanting to find 
a perfect balance of work and life. 

The pair were coming through Prince 
Edward County often, coming back and 
forth from Kingston to Kemptville, and 
in August 2019 they noticed the drive-in 
theatre.

“One day we drove by the Mustang and 
just thought ‘Hey, that would be cool to 
own.’ So, we came to a movie there that 
night, and it was clear that someone used 
to love this place, it was obvious that there 
was a lot of care and love. So, the next day 
I just wrote a message on Facebook that 
said ‘Hey, do you guys want to talk about 
your business?’”

The Mustang was not formally for 

sale, but within two weeks the couple had 
made an offer and by October 2019 they 
had bought it. 

“I think the inspiring side of it for 
young people is that just because some-
thing is not for sale, doesn’t mean it’s not 
for sale. If you really want something, ask 
and then ask again.” 

After obtaining the theatre, the couple 
had to face both the challenges of oper-

ating a new business as well as operating 
one during an epidemic.

“Personal protective equipment was 
hard to come by,” Laing said about the 
initial difficulty of preparing for open-
ing. Despite the challenges, the business 
opened and more than survived the sea-
son. 

Because the venue is outdoors, the 
Mustang was able to help the community 

by renting space for events that would 
otherwise have to be cancelled. Laing in-
sists that the pair “couldn’t have stumbled 
upon something better for this year,” as 
over the summer season, the Mustang 
had been able to host performances, 
weddings, and banquets for community 
members.

The couple has ambitious plans for the 
business as a venue for multiple kinds of 
art and entertainment events, but plan to 
keep it mostly a theatre for the next year 
as they learn to operate their new busi-
ness.

The reasoning behind the purchase is 
multi-layered for the couple.

 Laing explains that “having grown up in 
the 80s, there’s something about the kind 
of films we show that just resonate with 
us. The thing that really gets me excited 
about it though isn’t my connection to 
vintage film, but instead my connection 
to community and experience. The 
movies played at a drive-in you could 
probably watch at home, but the reason 
people come is to create that experience 
with who they’re in the car with.”

Having been a part of interactive art in-
stallments like Funhouse Toronto, Laing 
has plenty of experience in creating com-
munity through art.

  “We want to bring an immersive 
art element to it that involves the 
community. For Halloween we’re 
doing that, we’re bringing in art and 
music to amplify the experience so the 
community can do more than just come 
to watch movies.”

The Mustang is hosting this last event 
before closing for the season, a two-day 
Halloween movie night Oct. 30 and 31. 
The event encourages patrons to show up 
in costumes and boasts a triple-feature 
movie marathon, a live DJ, and “Fun priz-
es and spooky surprises.”  

Drive-in first season bright for new owners


